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Stakeholders in MRS
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Equity of utility: good Streaming -

listening experience ~65% ($11b) of
regardless of global music
background industry revenue

> Dinnissen & Bauer (2022) Fairness in Music Recommender Systems: A Stakeholder-Centered Mini Review (Frontiers in Big Data)



Multi-stakeholder MRS




MRS fairness research: Stakeholder focus
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User fairness

Focus: Some user groups receive
worse recommendations

Considered attributes:
Age

Country
Gender
‘Mainstreaminess’

Provider fairness )"’/

Focus: ltems from some artist groups
are less frequently recommended

Considered attributes:
Age

Contemporaneity
Country

Gender

Popularity

Type (group/solo)




Challenges




MRS fairness research: Datasets
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MRS fairness research: Focus
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Challenge 1:
Data availability

Limited data is publicly available [umii| |

to conduct fairness research;
most datasets either originate
from the same source or are
proprietary

Challenge 2: ;
Fairness improvements !
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The large majority of works | T
analyze the current situation of

MRS fairness, whereas only few

works propose approaches to

improve it
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Music domaln specmcmes

ltem characteristics

e Often no ‘one best thing’

e Frequently repeated consumption, often serial nature
e Longitem lifetime (vs. news)

e Short item length (vs. movies, books, podcasts)

Evaluation
e Explicit rating data is rare, played # liked
e Real world biases, e.g. gender

> Schedl et al. (2022) Music Recommender Systems: Techniques, Use Cases, and Challenges (Springer)




Discussion

e Data availability
e Improving fairness in MRS

e Domain-specific differences
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